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Paris – March 15, 2016 – Today, Ubisoft announced ongoing record sell-

through sales for Tom Clancy’s The Division, which has grossed more than $330 

million  worldwide in its first five days*. Having already broken Ubisoft sales 

records in the first 24 hours following its release, The Division is now the 

company’s best-selling game and the industry’s best-selling new game franchise 

in an opening week. 

 

“The Division taking the top spot in the industry for first week sales of a new 

franchise is a tremendous achievement. We are very proud of our teams, and 

humbled by and thankful for the millions of players who are giving us their 

feedback and support,” said Yves Guillemot, CEO and Co-Founder, Ubisoft. “The 

Division is the latest example yet of our unique ability to deliver immersive 

gaming playgrounds that keeps players engaged and that they eagerly share with 

their friends and community.”  

 

The Division is also breaking player engagement records for Ubisoft. The game 

surpassed 1.2 million peak concurrent users over the weekend. Players spent 

more than 100 million hours playing online on Ubisoft’s servers in the first week.   

 

“On top of record breaking sales, player engagement is the highest ever for any 

Ubisoft title, demonstrating, among other things, that our investments in our 

online infrastructure and services are paying off,” said Stephanie Perotti, Vice 

President of Online Services, Ubisoft. “We are delivering an online experience 

that’s on par with the best in the industry, and that matches the quality and 

connectivity demanded by The Division and its players.”  



 

At launch, The Division was the number one viewed game on Twitch and has 

since consistently been ranked in the top five. The Division also accrued over 57 

million views on YouTube in week one. 

 

Tom Clancy’s The Division takes place weeks after a devastating pandemic 

sweeps through New York City on Black Friday. One by one, basic services fail 

and in only days, without food or water, society collapses into chaos. The 

Division, an autonomous unit of tactical agents leading seemingly ordinary lives 

among us, is activated to save society. In this immersive online open world action 

RPG, discover a hostile and dynamic environment where exploration and player 

progression are essential. Team up with other players to investigate the sources 

of the virus and reclaim the city from the overwhelming turmoil. 

 

Tom Clancy’s The Division is now available for Xbox One, PlayStation 4 and 

Windows PC. For more information, please visit http://www.thedivisiongame.com 
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About Ubisoft: 
Ubisoft is a leading creator, publisher and distributor of interactive entertainment and services, with a 
rich portfolio of world-renowned brands, including Assassin’s Creed, Just Dance, Watch_Dogs, Tom 
Clancy’s video game series, Rayman and Far Cry. The teams throughout Ubisoft’s worldwide network 
of studios and business offices are committed to delivering original and memorable gaming 
experiences across all popular platforms, including consoles, mobile phones, tablets and PCs. For the 
2014-15 fiscal year, Ubisoft generated sales of €1.464 billion. To learn more, please visit 
www.ubisoftgroup.com. 
 
This statement may contain estimated financial data, information on future projects and transactions 
and future business results /performance. Such forward-looking data are provided for estimation 
purposes only. They are subject to market risks and uncertainties and may vary significantly 
compared with the actual results that will be published. The estimated financial data have been 
presented to the Board of Directors and have not been audited by the Statutory Auditors. (Additional 
information is specified in the most recent Ubisoft Registration Document filed on July 2, 2015 with 
the French Financial Markets Authority (l’Autorité des Marchés Financiers)).  
 

 
*estimated world-wide revenue from physical and digital full game sales (including gold edition) only, 
according to GFK Chart-Track, first parties, retail customer sell-through and internal estimates 
through end March 12th at current exchange rates 
 

http://www.thedivisiongame.com/
mailto:Jean-benoit.roquette@ubisoft.com
http://www.ubisoftgroup.com/


 


